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• Explore consumer-focused strategies in   
 the shift ing healthcare landscape  

•  Understand the importance of digital     
 transformation and its impact on the    
 healthcare industry

• Gain insights from Washington on the    
 pol it ical  landscape for 2016 and beyond

• Network with healthcare executives and          
 other industry experts

D U R I N G  T H E  S U M M I T,  YO U ’ L L  H AV E 
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DON'T MISS THIS 

INVITATION-ONLY OPPORTUNITY 

TO NETWORK WITH YOUR PEERS 

IN OUR NATION'S CAPITOL AND 

SHARE IDEAS ON THE TOPICS 

TRANSFORMING HEALTHCARE.

NOVEMBER 2 - 4, 2016
THE MAYFLOWER HOTEL

WASHINGTON, D.C.



SUMMIT AGENDAKEYNOTE SPEAKERS

 THURSDAY  |  N OV E M B E R  3  (CO N T. )   

12:45 – 1:45 PM How Predictive Analytics Fortifies Healthcare:   
 A look at how predictive analytics works, and the  
 ways in which it delivers value to organizations   
 across industries, and within healthcare

 Eric Siegel, Ph.D., Founder of Predictive Analytics World  
 and author of the acclaimed book, Predictive Analytics:  
 The Power to Predict Who Will Click, Buy, Lie, or Die 

1:45 – 2:00 PM Wrap-up

2:00 – 5:30 PM Networking Activities

6:30 – 9:00 PM Reception and Dinner

 FRIDAY  |  N OV E M B E R  4

7:00 – 8:00 AM       Breakfast 
             
8:00 – 8:15 AM           Welcome                                        
 
8:15  – 9:15 AM Building your brand: Lessons for healthcare from  
 consumer-retail lessons and best practices   
 from an executive leading the brand revitalization of  
 adidas

 Mark King, President, adidas North America, former   
 Chairman of TaylorMade Golf Company

9:15 - 10:15 AM Bi-partisan view of today’s issues, America’s future  
 and the 2016 race to the White House 

 David Gregory, CNN television journalist and former   
 moderator NBC’s Meet the Press
  
10:15  – 10:30 AM Wrap-up and adjourn

 WEDNESDAY  |  N OV E M B E R  2

6:00 – 8:00 PM Welcome Reception and Dinner

8:00 – 9:00 PM Bi-partisan view of the Presidential    
 election, historical and current perspective

 David Gergen, co-director of the Center for Public   
 Leadership, a senior political analyst for CNN and   
 an adviser to four U.S. presidents of both parties

 THURSDAY  |  N OV E M B E R  3

7:00 – 8:00 AM Breakfast

8:00 – 8:45 AM Welcome and Overview

8:45 – 9:45 AM  Value-Based Collaborative Care: Trends, Issues, and  
 the Paths to Success

 Dr. Mark Fendrick, Professor of Health Management   
 and Policy in the School of Public Health at the   
 University of Michigan

9:45 – 10:00 AM Break

10:00 – 11:00 AM Mastering the Work Ahead for Healthcare Payers   
 and Providers in the Digital Age

 Robert H. Brown, Associate Vice-President in   
 Cognizant’s Center for the Future of Work, and drives  
 strategy and market outreach for the Business Process  
 Services Practice               
 

11:00 AM – 11:45 AM Client Panel - Engaging the Healthcare Consumer:  
 Strategies, Best Practices and Lessons Learned

11:45 AM – 12:45 PM Lunch

David Gergen
Co-director of the Center for Public 
Leadership, a senior political analyst 
for CNN and an adviser to four U.S. 
presidents of both parties

David Gergen has been an active 
participant in American political life 
for more than 30 years. A true public 
servant, David put his country above his 
personal politics, serving as an advisor 
to Presidents Nixon, Ford, Reagan       
and  Clinton.

presidents.

David Gregory
CNN television journalist and former 
moderator NBC’s Meet the Press

David Gregory is a CNN political 
analyst. Prior to his Meet the Press 
duties, David served as chief White 
House correspondent for NBC News. 
He has covered three presidential 
campaigns and reported extensively on 
the aftermath of September 11, 2001. 
Washingtonian magazine named David 
one of Washington’s 50 best and most 
influential journalists.

Robert H. Brown
Associate Vice-President in Cognizant’s 
Center for the Future of Work, and drives 
strategy and market outreach for the 
Business Process Services Practice 

Robert H. Brown has served as Managing 
Vice President of the Gartner Business 
and Applications Research team and 
as Research Vice President and global    
lead analyst.

Dr. Mark Fendrick
Professor of Health Management and 
Policy in the School of Public Health at 
the University of Michigan

A.Mark Fendrick, M.D. conceptualized 
and coined the term Value-Based 
Insurance Design (V-BID) and 
currently directs the V-BID Center 
at the University of Michigan, the 
leading advocate for development, 
implementation and evaluation of 
innovative health benefit plans. 

Mark King
President, adidas North America, former 
Chairman of TaylorMade Golf Company

Mark King led TaylorMade to become 
the No. 1 driver brand on the world’s 
major professional tours, and sales rose 
steadily from $300 million in 1999 to $1.7 
billion in 2012. Mark recently was named 
President of adidas Group North America 
and is leading the brand revitalization 
of adidas and Reebok in the North 
American market.

Eric Siegel, Ph.D.
Visionary Health Care Thought Leader 
and Patient Advocate

Eric Siegel, Ph.D., is the founder of the 
Predictive Analytics World conference 
series and executive editor of Predictive 
Analytics Times. Eric makes the 
how and why of predictive analytics 
understandable and captivating and 
is the author of the award-winning 
Predictive Analytics: The Power to 
Predict Who Will Click, Buy, Lie, or Die.

 T H E  M AY F L O W E R  H O T E L ,  WA S H I N G T O N ,  D C

DON’T MISS OUR 
INFORMATIVE 

PANEL 
DISCUSSION 

“Engaging the 
Healthcare Consumer:  
Strategies, Best 
Practices and Lessons 
Learned”

THURSDAY, 
1 1 :00  –  1 1 :45  AM


